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This is how we promote the Made in Italy brand
di Nicola Care*

CCIE: PLAYING A VARIED ROLE IN FOSTERING ECONOMIC RELATIONS BETWEEN ITALY AND
OTHER COUNTRIES. To do business abroad, promoting Italian companies and products is just
not enough - it is also necessary to promote Italian culture, traditions and values

E Italian business people don't often realise how
T ——————————————=*important the role the Chamber plays in fostering

the economic relations between Italy and other
countries. Facilitating business abroad can't only
be thought of as liaising between companies to
create business — although this does remain as an
important part of the Chamber's mission. It is
essential to look further, focusing on becoming
part of the culture and entering the local psyche to
ensure our success.

PROMOTING CULTURE TO HELP
BUSINESSES SUCCEED. Building a business in
a country abroad would be much harder if the
local business communities weren't interested — if
they weren't receptive to Italy's vast appeal. This
can only be achieved by continuing to increase
the awareness of our country — an ongoing
marketing campaign in a sense. It's important to
realize that becoming part of a foreign market is
not only selling products or services, but also
about promoting ideas, concepts and an entire
heritage of values and traditions. This is why the
Made in Italy brand succeeds. It has its own vibrant history — which is expressed through a number of

forms. The Italian Chambers of Commerce in Australia continue to invest in this yearly area project, as
they aim to expand and build on this original and unique idea.

THE VALUE OF THE SYDNEY ITALIAN FESTIVAL. The richness is expressed also in the end
products, those "Brands of Excellence" — in the established areas fashion, food, farming and automotive
industries as well as the emerging industries of communications, biotechnology and technology. This
promotion is part of the prestigious Sydney lItalian Festival — which is a reference event for the Italian
Community in Sydney. The Chamber's involvement in this event is growing, as they work more closely
with other Sistema Italia's members. Also this year will focus on education — as people are keen to learn
more about Italian products — and why they are constantly associated with beauty, style and expertise
which is unparalleled across the world. The events the Chamber has organised throughout its years of
involvement in the Sydney lItalian Festival have continued to promote Italian Lifestyle with more of the
general public. This awareness lays the foundation for more business opportunities between Australia
and ltaly.
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VOI TUTTI — A MAGAZINE TO PROMOTE THE
ITALIAN STYLE. Voi Tutti, the Italian lifestyle
magazine published by the Chamber is certainly
an unparalleled feat. Not only is it a high profile,
stylish, glossy magazine with high profile
contributors, it is also a high impact product which
transcends borders, and speaks to everyone — not
just Italians. It serves as a meeting point between
culture, and a wonderful promotional tool for the
Chamber's network. The esteem in which this
publication is held can be seen by the members
and advertisers who take part in each issue.
Famous names like Ferrero, Barilla, Luxottica and
Canturi — just to name a few. Business
opportunities prosper through this medium —
enhancing the unique Italian and Australian
identity, and further marketing the brand which is
Italy.
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